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:) % E S E N TA At non-profits with shoestring marketing budgets, collateral design is usually left up
Tl O N to individual program managers. This results in an incongruent, inconsistent brand
expression across all touch points. In an effort to support non-profits in maintaining
‘ brand continuity, | created this presentation to educate staff on visual language,
ye r F ye rS symbology, color theory and cognition in order to ground them in basic principles of
communication and branding. | also walk through a simple formula to create

effective flyers and collateral.
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